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                                                                                                                    Eye Physicians & Surgeons
                                                                                                                    12525 New Brittany Blvd
                                                                                                                                           Fort Myers, FL  33901                                              
                                                                                                                              (239) 936-8686
Steven Nunally

NotJustWebsites.com

22310 Piazza Doria Lane

Estero, FL  33928

Dear Steven,

It gives me great pleasure to write this letter to you, as it appears the days of customer care, and satisfaction are dwindling at a rapid rate.  Not at all the case when I begin to work with you and your staff. 

At the very first meeting with you regarding an entire re-structuring of our website, you put me at ease, did not intimidate me with your vast knowledge of websites, or make me feel I was just another client.  Contrarily, I felt an instant connection and rapport with you and knew that you were sincere in the manner that you treat your clients with a genuine interest in helping me grow my business and lastly to make sure I was given a return on my investment. 
Our previous website designers were located outside of Florida and specialize in doing websites primarily for ophthalmology practices.  With that said our website was somewhat of a cookie-cutter and canned site and looked like every other ophthalmologist in the entire United States.  In addition the monthly service fees were well above the market average with minimal contact between client and designers and for the most part suggestions, changes or updates were at our request and again required additional fees. Our website rankings were very poor and monthly tracking reports initiated through our office reflected little traffic with virtually no new patients coming to us, as a result of website marketing efforts. 

Within two months after our revised site was on line we began to see results.  People were coming to our site, looking at multiple pages and we began to rank highly with the popular search engines, such as Yahoo, Google and MSN. More importantly the return on our investment indicated a positive business decision as we began to acquire new patients and an increase in our surgical cases to the extent that within four months we had recovered the initial cost of the website and now the website is operating at near a 100% profit margin. As we continue to improve and tweak our website, the number of visitors, rankings and ultimately the number of new patients continue to show an upward movement monthly and have already surpassed both of our telephone advertisements combined. The website that you created for us is possibly the best advertising investment our company has ever made.
Having gone through this “labor of love” with you, I am very proud of the accomplishments of creating our unique, successful website and have found myself in the position of educating other practices with the knowledge I have acquired from you.  I have become so passionate about this that I have committed to a one-hour presentation at our annual ophthalmology conference in Chicago this April. “Website or Webfright” as I have titled my course will be presented to administrators, business managers and physicians from all over the world.  
Thank you and Thank you ten fold for all you have done for us. I look forward to continuing our long-term, successful and delightful relationship. 

Debi Dilling,

Marketing Director 

